YITHPEZIA
[NPOLTAZIAX
KATANAAQTH

&
[Mapouociaocn ATToteAsopATWYV

gpeuvac pe Ospa tic KatavaAwTIKEG

>uvnOelec Kal To E-kalathi ayopwv
OKTQBPIO2 2023




EpsuvnTiKol ZTo)Ol

/i\ YNHPEZIA
[ ®°ao | MPOXITAZIAL
Y& KATANAAQTH

ATTOTUTTWON YEVIKWV KATAVAAWTIKWY CGUUTTEPIPOPWIV

AlEpELVNON YVWOEWYV, OTACEWV KAl AvTIAQPEWV yid
Ta TTpolovTta MTAPAAANANG EICAYWYNG

AlEPELVNON YVWOEWYV, OTACEWV Kal avTIAnPewv yla
TA TTPOTOVTA ISIWTIKNG ETIKETAG

Kataypagpn Touv Badpou yvwong The MpwToBoLALAG
e-kalathi, kaBwc¢ Kal Twv EMSPACEWV TNC GTOUG
KATAVOAWTEC

INSIGHTS MARKET RESEARCH ’ ‘
m v\,\,‘“-ZOv ‘ UNIVERSITY of NICOSIA
=\

|||||||||||||||||| 7




Tavtotnta Epsuvag (3 It

KATANAAQTH

OPIrANIZMOZz EPEYNQN
IMR/UNIVERSITY OF NICOSIA"

NMEPIOAOZ AIEZAIQIMNHz
3 - 5 OKTQBPIOY 2023

MEIMEO©OZz AEIrMATOZz
800 ATOMA

XAPAKTHPIZTIKA AEIrMATOz
N'YNAIKEZ KAl ANAPEZ 18 ETQN KAI ANQ, NMOY
NMPAITMATOINOIOYN TA WONIA T'IA TO NOIKOKYPIO

KAAYWH AEIrMATOz
NMATKYTPIA, AZTIKEZ KAl ATPOTIKEZ NMEPIOXEZ

EMIAOIH AEIrMATOz
TYXAIA ZTPQMATOIMNOIHMENH AEIFrMATOAHWIA




XapakTnploTiKa ASiypHatog

AEYKOQZIA
" [ENAPXIA] o
[ SYNOAO AEIFMATOS ] 39 /o

AMMOXQ2TO2

6%

‘ NAPNAKA

ANEMEZOZ 16%
29%

21020000

Hl [ HAIKIA ] S?f' [ ®YAO ]

—




KatavaAwTIKEC
> UVNOEIEC




r / ’ oo I ’ ’ / m IerFI’ggilzﬁl\Az
ZUVOAO KPLTNPIWV Yia TRV EMAOYI TIPOIOVTWY TTPOG yopa ATTo UTTEPAYOPEG: B AT

TALBOPUNTN Avapopd - OVOAO ATTAVTNOEWV]

ZXE0N TTOIOTNTAC - TIUNG
(value for money)

(I82% @ 54% @ 24% 215%

AN, AT

TN TTPOIOVTOC MowdtnTa NMpoogpopeg

Ermwvupuia
2uvnong emmoyn TTPOLOVTOG/HapKa

0% = 8% [ 3%

S uoKevaola

INSIGHTS MARKET RESEARCH

| BAZH:  svnonO
800 AEIrmaTo:

N
*ZHMEIQZH: AAAEZ ANADPOPEZ 2YTKENTPQZAN XAMHAOTEPA MNOZ0OzTA “ UNIVERSITY of NICOSIA




d r ’ ' r r @F?E?ﬁ'{.‘u
2 UVOAO KPLTNPIWV Yiad TNV EMMAOYN TNG KUPLAG UTTEPAYOPAC TTOU ETTICKETTTOVTAL: B mmuarar

TALBOPUNTN Avapopd - OVOAO ATTAVTNOEWV]

BoAkr) Torrofsoia TiEG TTPOTOVTWVY MowAia TTpoiovTwv KaAeg mpoopopeg

952% I 41% B 27% L18%

KaAn

MototnTta mpoioviwyv eEuTINPETNON Eupuxwpia - aveon
=

INSIGHTS MARKET RESEARCH

(] .
BAZH: o550l EXOYN KYPIA
682 YMNEPArorA

N
*ZHMEIQZH: AAAEZ ANADPOPEZ 2YTKENTPQZAN XAMHAOTEPA MNOZ0OzTA “ UNIVERSITY of NICOSIA




o\ YMHPEZIA
> | MIPOITATIA

Kata peoco opo, TTOGEC SIAPOPETIKEC UTTEPAYOPEC ETTICKETTTECTE Avad HNVA; @ e
Mia Avo Tpelg MeploocoTEPEG ATTO TPELG
33% 10%
O O
L8N e
) N el
) [T ==) ‘

o e

. B AZ H o INSIGHTS MARKET RESEARCH
" ZYNOAO m v20y
800 aeirmaro: -l N2

“ UNIVERSITY of NICOSIA



o \ YMHPEZIA

‘e | [IPOXTAZIAL

[Mooo ouyva Slevepyelte Epsuva yla TIG TIHEG TWV TTPOIOVTWV, TTPLV TTPOPEITE OE @ niarers
AYOPEG ATTO KATTOIA UTTEPAYOPQ;

24%

21% 21%

16%

Tuxva/Tig

) , Karroleg ¢popeg Sravia Mote
TTIEPLOCOTEPEG POPEC

NMavta

HHHHHHHHHHHHHHHH

il BAZH:  svnonO :
MR 20/
UNIVERSITY OF

“ UNIVERSITY of NICOSIA

800 aermaro: ol N



//;\YI'IHPEZIA
o> | POSTASIAL

| )’Q KATANAAQTH

INSIGHTS MARKET RESEARCH

S|
Mt 20
UNIVERSITY OF NI Wy

“ UNIVERSITY of NICOSIA




o \ YMHPEZIA

MvwpileTe yia TV mpootddsia Snpoupyiag TnG NASKTPOVIKNG EPAPHOYNG @ nmar
e-kalathi n oxy;
® Na ©® Oxu

@ [oYAO]
62%

©0% °0%

54% 46%

Avbpag Muvaika

j [ HAIKIA ]

69%
°8%

45%

42%

» B B

18-24 2544 45-64 * *




o\ YMHPEZIA

2€ TTOLO BAOMO TTIOTEVETE OTL N SnHovpyla Kat N XPnon ThG NAEKTPOVIKNG @
spappoyne e-kalathi 6a Asttovpynost TTPOC OPPEAOC TWV KATAVAAWTWV;

42%
—19%
(o)
25% 14%
@® Z=:= psyalo Baduo >€ APKETO Badpo @ e pukpo Badpo @ Kabolou

. INSIGHTS MARKET RESEARCH
BAZH:
*  TYNOAO nnR v 20 v
V, ~N\J v
UNIVERSITY OF

“ UNIVERSITY of NICOSIA

\' IDING
“’ TEYoU susH
NICOSIA

800 aermaro: e

12



o \ YMHPEZIA

‘e | [IPOXTAZIAL

> € TTEPUTTWON TTOL LAOTTOINOEL N AstTovpyla TNG spappoyne e-kalathi, moco cuyva @ wmmwarars
TTIOTEVETE OTL 6A TN XPNOUOTTOLEITE;

2]

33%

21%
19%

16%

11%

Tuxva/Tig

) , Karroleg ¢popeg Sravia Mote
TTIEPLOCOTEPEG POPEC

NMavta

HHHHHHHHHHHHHHHH

il BAZH:  svnonO :
MR 20/
UNIVERSITY OF

“ UNIVERSITY of NICOSIA

800 aermaro: g

13



The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH ‘; !.
T N T: +357 22 265150
\\l\" e ‘.,\/I ®: +357 22 256530
UNIVERSITY OF NICOSIA ‘\A L"

E: pastou.m@unic.ac.cy
Mrs. Marina Pastou
Qualitative Research Manager

For more information about IMR/University of Nicosia™
please visit our website:
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